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Importance of Baseline Accuracy
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Measuring Baseline Performance
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Baseline Performance for Two DR
Programs in California
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Aggregator Unadjusted & Adjusted
Baselines — Accuracy
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Aggregator Unadjusted & Adjusted
Baselines — Bias

16%

14%

Positive values imply

12% - ;
’ under-stated baseline

10% A

8%

6% -

Median Percent Error

4%

2%

O % I_ I _I I 4 I 4

. I -

-2%
Industry Commercial Schools TOTAL
Industry Types & Baseline Method

\ 03-in-10 010-in10 @ Adj. 3-in-10 B Adj. 10-in-10 \

June 2010 9



Summary of Aggregator Baseline
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2009 Baseline Analysis:
Demand Bidding Program
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Baseline Accuracy, by Method & Customer Type
(Relative Root Mean -Square Error)
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Distributions of Baseline Differences
-in-10)

30%

20%

10%

Percent Difference from Regression-Based

-40% -

-50% -

0% -

-10% -

-20% -

-30% -

(Smallest for Commercial & Ad). 10

-

Median
\

\

Median
\

\

Under-stated
baseline

A

Industrial

Commercial

@QJ

@6

B 3-in-10 Unadj

010-in10 Unadj

0010-in-10 Adj.

v

Over-stated
baseline

June 2010

13



DBP Baseline Analysis:
Key Findings

<
|
(
, -/ 12!
| &
12 12!
+

, # 12 12!

June 2010 14



Conclusions

% !

)
# |
> ?212
& ( +
4 |
) 3>
| 4 |

June 2010 15



Questions?
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