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SESSION SUMMARY: 
 
The core questions for these three papers are ones that many energy programs face: 

• What kinds of information about energy do consumers need and want? 
• What are the best ways to provide that information? 
• How will consumers use new information? 

Rambo and Feldman examine the efficacy of a program theory on which brand advertising for the 
Wisconsin Focus on Energy rests: that increasing awareness of a problem can lead to gathering more 
information about the problem, which in turn can increase intentions to act on the problem.  The authors 
explore this hypothesis by analyzing the results of more than 2,000 surveys conducted with residential 
customers.  The analysis raises questions about the theorized relationships, suggests a need to think 
through the conditions under which the theory works and does not work, and discusses the implications 
for designing and targeting messages. 

 
In the second paper, Lockwood, Pearson, and Egziabiher evaluate the reception of and needed 
improvements for Seattle Meter Watch � an Internet-based energy consumption information service � 
among Seattle City Light�s larger business customers.  The service allows these customers to view, 
graph, and download their electrical consumption, cost, and power factor data in 15-minute intervals.  



The authors gathered feedback from users through focus groups and an emailed survey.  This feedback 
confirms that the service has high value for customers and that they use it for troubleshooting, energy 
conservation, budget monitoring/forecasting, and insight into energy issues. 

 
The third paper by Braithwait and Hungerford describes preliminary results of a qualitative and 
quantitative evaluation of the Real Time Energy Meters program in California. The qualitative 
evaluation provides �lessons learned� about the metering technologies, the installation process, the 
communication of information to customers, and customers� perceptions about the new metering 
information affected their energy usage patterns.  The quantitative evaluation analyzes the effects of the 
new meters on customers� demand and energy consumption, their energy usage patterns, and/or their 
conversion to a Time of Use price structure.   
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