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Design and Methodology
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Results

Overall, offering a
prepaid incentive

doubled response
rates

The cost with a .
prepaid incentive is E&
about 40% less per Ba
completed survey B

mPhone only ®mWeb/phone = Overall (web+phone)

mWeb/phone, incentive = mWeb/phone, no incentive

Cost per Complete
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Phone Web

Lighting
knowledge
CFL awareness CFL familiarity = LED familiarity Halogen Understanding of EISA Awareness
familiarity CFL/halogen
energy use

Web respondents reported greater familiarity with efficient lighting and were
more knowledgeable about key lighting concepts while phone respondents
reported higher satisfaction with efficient lighting.

Bulb
satisfaction

CFL satisfaction LED satisfaction
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Exploring Response Bias

Web respondents mEone mikeD

self-reported higher ™

levels of socio-

economic status than =«

phone respondents T Sty owbwng  Salorsdeges
e, mPhone mWeb

Web respondents

more frequently

20%

refused to answer .
demographic questions o

27%
21%22%
16%

< 350K $50K - $100K > $100K Prefer not to
answer
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Conclusions

Response Rate Response Bias

Increased No effect

Prepaid incentive

\\
\g No effect Some evidence

Mixed-mode administration

IEPEC Long Beach 2015



Discussion
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Thank Youl!

Alyssa Na'im
NMR Group, Inc.
anaim@nmrgroupinc.com
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