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The Massachusetts 
Climate Act of 2021 

defines 
Environmental 

Justice populations 
in terms of 
geography

Geographic areas 
with high 

concentrations of 
certain demographic 
characteristics tend 
to participate less in 

energy efficiency 
programs

Geographic 
targeting helps with 

program design, 
delivery, tracking, 

reporting, and 
evaluation

Geographic data 
and maps are 
intuitive and 

relatable to other 
information and 

experiences
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Transparency
Use publicly 

available data and 
a clearly defined 

methodology 

Practicality
Several 

approaches may 
produce similar 

results; select one 
that can be 

repeatable and 
updated over time

Complementary
Geographic 

analysis 
complements on-
the-ground efforts

Fallibility
Don’t assume that 
just because data 
is presented in a 

map it is right
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Hot Spots
Certain demographic 
characteristics cluster together in 
the same urban geographic areas

Hot spots have high 
concentrations of:

• Moderate income households
• Renter occupied households
• Households that speak a primary 

language other than English
• Households in 5+ unit buildings
• Housing built before 1940



Community Outreach Metric
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Identifies areas with key demographic characteristics and low past participation

𝑆𝑆𝑆𝑆𝑆𝑆(%𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟,%𝑚𝑚𝑚𝑚𝑚𝑚𝑚𝑚𝑚𝑚𝑚𝑚𝑚𝑚𝑚𝑚. 𝑖𝑖𝑖𝑖𝑖𝑖𝑖𝑖𝑖𝑖𝑖𝑖,%𝑙𝑙𝑙𝑙𝑙𝑙𝑙𝑙𝑙𝑙𝑙𝑙𝑙𝑙. 𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒𝑒)
𝐴𝐴𝐴𝐴𝐴𝐴𝐴𝐴𝐴𝐴𝐴𝐴𝐴𝐴 𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝𝑝 𝑟𝑟𝑟𝑟𝑟𝑟𝑟𝑟

Town Renter % Moderate 
Income %

Limited 
English %

Unweighted 
Account Level 
Participation 

Rate

Community 
Outreach 

Metric

Lawrence 70% 15% 25% 6% 18.57
Fall River 65% 17% 9% 6% 15.07
Fitchburg 48% 14% 5% 6% 11.96
Taunton 38% 17% 5% 5% 11.26
New Bedford 58% 16% 13% 8% 10.77
Chelsea 74% 17% 27% 11% 10.34
Everett 61% 20% 16% 9% 10.33



Mapping Tool
Tool for community partners identifies layers of demographic and 
participation data overlaid on a Google map to assist with targeting and 
outreach
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Dashboard View
https://viewer.dnv.com/macustomerprofile
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State EEA Definition

1) AMI is not more than 65% of the 
statewide AMI,

2) Minorities comprise 40% or more of 
the population,

3) 25% or more of the households lack 
English language proficiency

DPU Targeted Municipalities

1) Served by an electric and/or gas 
PA.

2) Contains at least one EJ population 
as defined by the State EEA 
definition.

3) Has a historically low participation
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Defining Areas of Interest
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Selection of Geographic Areas



Community First Partnership
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Partner with municipalities and non-profit community organizations

Target areas with lower participation and renters/non-English 
speakers/moderate income/small business

Include stronger connections to municipal governments and community 
organizations

Support community-led outreach

Establish a two-way communication channel for municipalities and 
local organizations



Develop methods 
for better 

identification of 
renters

Providing no-cost 
weatherization to 
targeted moderate 

income census 
blocks to mitigate 
impact of future 
rate increases

Language Access 
Plan and study to 

identify contractors 
that serve 

language isolated 
customers

Further Efforts Underway
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