Food for Thought RS

A curiosity-driven approach to understanding the restaurant
industry
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' Research objectives and goals

Obijectives

* Understand business operations

N
R =
©
C
O
=
Q.
Q.
>
7))
©
-
©
e
-
D
&
o
-
O
()
e
-
O
O
©
-
| -
©
()
—
({

[7p)
| -
)
q=
O
>
@)
C
Q
O
q=
()
R
(7p)
Q.
(©
(@)
&
-
C
D
LS,
[ J

* |dentify actionable opportunities




Advisors to the project

7 Advisory Committee Members
providing sector-specific knowledge,
community insight, and restaurant
iIntroductions

1 Research Advisor
focused on community-based
research principles

Flexible format for feedback

Context for the project

Respecting time

Building trust
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Key contact recruitment approach



Key contact
recruitment

A )3 site visits and
interviews

Interim

results
discussions

A\ 4

5 service contractor
interviews

Conversations with
EE equipment

manufacturing
contacts

Observational
research at

NAFEM
conference




.

(7))

<D

L

O
o £
(qv] pn
e > G
= 0
e - —
O 5] |n|u%
> Q Ud

© 9 = )
G © I= rolle,
2 2 S c C
._I.W 3 @ ®©
@ Q ;
Q0 ° e.m ._Sn
cC C E w £ c
S5 EBs 58
= n 9 D.%
de Q Q9 C o
S o < = o ©
50 ®C O = 3
> — [opge B 2
wp -5 O %C
02 2§ B¢
> o - O o 5

S = ]
2 S 2 - O
i~ = S © T o
o O ) @ 2
o ® o A . -

What we learned
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What Energy Trust is

dels that

ing program mo

Explor

mitigate customer burden

th restaurant owners

Adopting marketing messages that

resonate w
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Assessing

IN

the report, located

ings in

Read more of our find
Energy Trust’s report library


https://www.energytrust.org/wp-content/uploads/2025/09/Energy-Trust-of-Oregon-Independent-Restaurant-Study-Final-Report_wSR.pdf
https://www.energytrust.org/about/our-impact/reports-financials/documents/?type=evaluations-research&keyword
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